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Mobile fails to inspire
consumer confidence

|Sara Kimberley l

The popularity of mobile mar-
keting has only risen by 9 per
cent in that past five years,
despite the saturation of mobile
phones in the UK, according to
a new report.

The research, conducted by
G2 Data Dynamics via its panel
of 30,000 consumers, reveals
only 9 per cent of consumers
are more receptive to mobile
marketing than they were five
years ago.

Despite advances in technol-
ogy giving marketers more
opportunities to target users
via their handsets, mobile
phone owners still appear
resistant to mobile marketing.

The results show that women
are mostly more receptive, with
12 per cent agreeing compared

Mobile marketing
Only 9 per cent of consumers are more receptive than they were five years ago

to 7 per cent of men who said
they were not very receptive to
mobile marketing.

G2 Data Dynamics commer-
cial and operations director
Alan Thorpe says: “It’s clear
that people are still to accept
that mobile phones can be used
for marketing instead of just

communicating with one
another. If marketers want to
break down this barrier they
must ensure their mobile mar-
keting campaigns are based on
customer insight into individ-
ual preferences to ensure better
targeting and reduced con-
sumer annoyance.”




